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JATINDRA RAJENDRA MAHAVIDYALAYA 
Amtala * Nowda * Murshidabad 

………………………………        ……………………………… 

 

REPORT ON NSS EXTENSION ACTIVITY 
 

Awareness programme on “Safe Drive Save Life’ 
 

Date of the Event: 20-03-2019 

Place of the Event: Outside College Campus, infront Amtala Primary School and Ghat Para-

Amtala College Road Junction Point. 

 

INTRODUCTION: The appalling rise in cases of road accidents and resultant casualty and loss 

had lead the State Government of India to reevaluate and reconsider the efficacy of road safety 

measures implemented across the State. The Honorable Chief Minister of West Bengal had taken 

up this grave matter in 2016 and initiated a campaign across the state entitled “Safe Drive, Save 

Life” to curb accidents and fatalities. The campaign was launched in a workshop, on 8th of July, 

2016, from Nazrul Mancha in Kolkata and was fairly represented by the officials and law enforcing 

agencies of the State Government and Local Self Governments. The programme was organized 

jointly by the Transport Department and the Police Department. The primary aim of this campaign, 

which soon became a movement, was to inculcate a sense of responsibility and caution with regard 

to driving and road safety.  

OBJECTIVE: To promote the “road safety through greater enforcement, better engineering and 

equipment mobilization and intensive awareness building”, as stated by our Honorable C.M. 

REPORT: The NSS Unit of J.R.M. organized an awareness campaign on 20.03.2019 in front of 

Amtala Primary School and Ghat Para-Amtala College Road Junction Point. The volunteers 

included 3 teaching and 4 non-teaching staff and 53 students who urged the local inhabitants and 

the school going students coming from surrounding areas to follow traffic rules strictly for 

ensuring the safety and security of not only themselves but all the other people travelling via roads. 
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They also advocated wearing of helmets for bike rides, fastening car seat belts while driving, 

abstaining from consumption of liquor which riding on the driver’s seat, avoiding phone calls 

while driving, abiding by speed limit signs, refraining from hitting pedestrians and so on.  

OUTCOME: The campaign elicited an overwhelming response from all present on the occasion 

and the volunteers are looking forward to arranging more such awareness programmes in future 

for raising public awareness about such relevant issues. 

 

SOME PHOTOGRAPHS OF THIS EVENT: 
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